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1.01. Data Hub and Model Setup - Dimensions and Attributes [vooe oFfune| & < fr

Configure and setup your data hub and spoke model with the transactions (facts) and hierarchies (dimensions) used in your T&Q planning application

(] Mark Completed

Data Hub and Model Setup

Pl
Data required to complete this step: Select a pre-buift CRM Connector
x|
You may find it very usefulto ples of your date each of
the planning process as your define your data hub and spoke model objects and
attributes. CRM Connector information

Planfor Custom Imegration o your CRM or source data
Your Anaplan COE lead or partner can also provide help with completing this step.
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Step 1: Setup Dimensions and Facts

1. Select objects to include in the model
2. Add addiional objects. While adding, seiect the object type. For
example i acding the customer dimension, you would select
“Hierarchy’, f adding transactional object, e.9. invoices, you'd

select 'Data’, f adcing atrbutes that will be stored across two or
more ists select "Mt List™
3. [Optional] Updates
a. Rename existing objects. For exsmple, change Accountto
Customers
b Choose alist to nherit atrbutes from that are selected as
‘enable for calculations'within this lst. This allows a st nk
that i used for rollups of ifferent data sets
4 Input the number of hems i the List

before clicking Apply fth

X Apply unt 3 subsequent refrosh changes.
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Dimension and Fact Setup

Include?

Onders
Order Detale
Opportunities
Opportunity Lines:
Account
Product
Employes
Teritory
NAICS Industry
Sales Role
Goography
Custom List1
Custom List 2.
Custom List3
Custom List 4
Custom List 5
Custom Lists.
Custom List 7
Custom List.
Custom List s
Custom List 10
Custom List 11
Custom List 12
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Sales Rep
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Data L]
Data
owa a
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o Herarcy a
Herary a
Herarcy
Horarry
Flat st
Hrarchy

000000000000R0O®

o @ -

Next: Set up your hierarchies >

Missing Mandatory Inputs

0

Validation Status

< 3.0 Finalize Scenario Quota Planning by Product & < %

Compare scenarios by theatre, by product (or all products), and planning measure. Export planning resuts below.

STEP 1: Export Scenario i

Select the scenario and target and
click export

Finalize Scenario Selection

Select Best / Avg / Worse

MostLikely Growtn % x v =
Select Scenario
Resource Targs X v

AMER

Compare Scenarios
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